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Microsoft Ads Chief Rob Wilk On
Why Advertising Is The Company’s
‘Newfound Religion’

by James Hercher // Monday, March 7th, 2022 — 12:40 am
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Microsoft is the multitrillion-dollar advertising company that
nobody saw coming.

There's a reason for that. Until recently, Microsoft was a
distant and relatively uninvested competitor in the
advertising sector. The company didn't have ad tech,
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How Microsoft beat Google to win Netflix's advertising
business

Jordan Parker Erb Ju/ 1

Hello again, friends. Jordan Parker Erb here, bringing you the last

Partner witt
to navigate
next move.

AT&T Completes Sale of Xandr to
Microsoft

First announced in December, the deal will bolster Microsoft's connected TV ad
usiness

& Microsoft

s xandr

AT&T launched Xandr, named for Alexander Graham Bell, in 2018. Micrc

MediaPost News Events Awards Members More Q

Now A $15B Ad Business, Microsoft
Solidifies Position In Digital's 'Big 4'

Digital advertising, in billions

Sources: GroupM estimates. *Excluding digital extensions of traditional media.

It's been more than three years since Amazon officially displaced Microsoft
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Microsoft Internal Data, February 2022. Results may vary for each advertiser based on campaign settings,
targeted audiences, and other factors. Lift metrics represent an average of all advertisers with completed lift
studies to date (Nov. 2021). These advertisers may be a non-representative sample of all advertisers on the
marketplace. Lift measured between exposed users and a control group of eligible unexposed users, with lift
represented on a per-user basis. Average user count per advertiser study = 1M.
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B¥ Microsoft Bing Birthday flowers

ALL SHOPPING MAGES

n + Change

$25 Birthday Flowers - Contoso Same Day Delivery S Blehtimowrs

www.contoso.com ~

-From sm 99 mna)
Blrthday Flowers

autifu

Deliver Same Day

il Flowe!

Fabrikam Birthday Flower Bouget with 30% Off Delivery

fabrikam.com ~

$2!

Fabrikam
Flowers: S

NorthWind Traders - Great Deals On Flowers & Gifts

www.northwindtraders.col

comScore gSearch, Explicit Core Search (custom), U.S., June 2022. The Microsoft Search Network includes Microsoft sites, Yahoo sites (searches powered by
Bing) and AOL sites in the United States. Data represents desktop traffic only.

comScore gSearch, Explicit Core Search (custom), Global, June 2022. The Microsoft Search Network includes Microsoft sites, Yahoo sites (searches powered
by Bing) and AOL sites in the United States. Data represents desktop traffic only.
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Global Web Index, Chart Builder, U.S., June 2022; Microsoft Search Network represents unduplicated visitors to Microsoft Search Network web search, Yahoo web search and AOL.com web search. Data
represents desktop, mobile web and tablet traffic.
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1.. Global Web Index (GWI) Q1-Q4 2021. 2. Comscore Cross Visiting Report, February 2022. 3. Microsoft Internal Data, April 2022.
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Microsoft Internal Data, February 2022. Results may vary for each advertiser based on campaign settings, targeted audiences, and other factors. Lift metrics represent an average of all advertisers with completed lift studies to date. These
advertisers may be a non-representative sample of all advertisers on the marketplace. Lift measured between exposed users and a control group of eligible unexposed users, with lift represented on a per-user basis. Average user count per
advertiser study = 1M.
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1. comScore Microsoft Audience Platform Report, March 2022. Numbers are rounded to the nearest percentage point. 2. Comscore Cross Visiting Report, February 2022. 3. Comscore, Microsoft News, January 2021. 4. Comscore Cross
Visiting Report, February 2022.
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Multimedia Ads

Multi-lmage Extensions

Video Extensions

Dynamic Search Ads, broad match and Search partners
Similar Audiences to prospect

+ Product Ads & Multimedia Ads
+ Responsive Search Ads
Dynamic data extensions
Exact match and phrase match
Remarketing to consider
In-market Audiences/Similar Audiences

Multimedia Ads
Product Ads
Remarketing to convert
Customer Match
Responsive Search Ads
Dynamic Search Ads

Product Ads
Responsive Search Ads
Multimedia Ads

Remarketing follow up
Similar Audiences
Dynamic Remarketing

......................................

Note: This is not exhaustive list of available solutions.
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. The 2020 Nissan Rogue® - Nissan Intelligent Mobility ™

Save 525 When You Spend $100 on Gifts -

News about Nissan Rogue

AR AR
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2020 Contoso Sports Car

Bellows College

Ad bellowscollege.com/Degree/Programs

ed college
rse ]
Degree Programs
All Education Degrees Tuition & Financing
Admissions All Communication Degrees
History of Bellows College Military Focused

Bellow College Official Site
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1. Three LinkedIn Profile Dimensions available: Industry, Company, and Job Function.
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Microsoft Advertising. Great relationships start here.

© Copyright Microsoft Corporation. All rights reserved.
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Microsoft Internal Data, February 2022. Results may vary for each advertiser based on campaign settings, targeted audiences, and other factors. Lift metrics represent an average of all advertisers with completed lift studies to date (Nov. 2021). These
advertisers may be a non-representative sample of all advertisers on the marketplace. Lift measured between exposed users and a control group of eligible unexposed users, with lift represented on a per-user basis. Average user count per advertiser
study = 1M.
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Microsoft Advertising: Q3 2019; GlobalWeblndex; Based on 11,777 survey responses classified as Microsoft Advertising Network audience members
1. Top ways Bing shoppers find out about new brands, products, or services (more than 10 items may appear in instances when two or more list
items have the same percentage value).
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